


Background

Dropping several years after his first burst of releases, Ugly
Bitg marks The Last Kobayashi’s return to Earth’s musical
landscape with his most ambitious project to date.

Set to the backdrop of a world rotating at the behest of our
techno-feudal overlords, a ravaging mental health crisis,
growing discontentment with the economic order, the
dawn of artificial intelligence, an explosion of creative
potential and growing desires for more humanistic
business practices, this project marks the opening
sequences of next phase his career.

During the time, he was able to develop more sophisticated
and nuanced perspectives on culture, business and,
technology as well as build out his network among like-
minded peers, who will play a crucial role in propagating
the music and it’s ideologies in the future.




Ugly Bitg 1s set to position The Last Kobayashi as one of the most
distinctive and radical voices in European underground rap.

Built on Stefan P.s SuperBasic principles and supported by the irrelevant
anti-label label doof. , Ugly Bit§ provides a blueprint for moving beyond
standard fan engagement tactics.

By adopting a lifestyle-first attitude, the project’s marketing becomes a
natural consequence of the spirit expressed in his music and an
advancement of his ideals, not just an afterthought.

Consequently, Ugly Bit§ becomes a rallying point for a set of existential
modes like social consciousness, techno scepticism and radical creativity
among voices with cultural influence.

Tapping into these modes, and providing a means for their propagation
expands the potential audience of the project beyond just musical voices.

Vision



Goncept

Ugly Bitg is a project that plays out across audio, activism, video,
performance art, merch, digital, live and oftline experiences.

[t revolves around six tracks that serve as both the foundational layer and practical
entry point to The Last Kobayashi’s multi-modal universe.

His ambition doesn’t s

op at giving his audience perspective through music, but

invites them to partici

pate in a narrative arc that exists at the convergence of

external pressure fields that are atfecting many lives and times anno 2026.

By designing 'impact touchpoints’ that seek to help relieve these pressures,
he is able to generate equity for The Last Kobayashi brand while providing a
catalyst for effective, communal and real-world change - all wrapped up in music.
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Pressure Fields

Ugly Bitg is The Last Kobayashi’s reaction to a series
of distinct but related convergent pressure fields.

Operating at the intersections of culture, media,
technology and business, music acts as his primary
means of making sense of the challenges, joys and
contradictions that define his universe.

Organising the project like this helps identify allies
who are dealing with these pressures; thereby
making the marketing a natural progression along
streams of human experience vs genres.



Alternative
Merch
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Digital
Product

Fake Bank
Cards

The Pressure Fields come alive in the lyrics.

The Last Kobayashi has buried coping
mechanisms, observations on culture and
adages to live buy in his music.

Clothes

Drive To give audiences the means of participating
bringing his world into their world , he will
create Brand Touchpoints that hold
entertainment and social value.

Over-the-
counter Think: a clothes drive at record stores, an
Medicine online auction of a Kobayashi self-portrait

or a branded chrome extension debunk Al.

Brand Touchpoints



